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BUSINESS CONDITIONS SUMMARY 

Bank debits in Ohio were on substantially the 

same level in September as in August but 12.2 
per cent above the total in September, 1926. 

Industrial employment in Ohio continued its 
downward trend in September as shown in Chart 
Ibelow. The decline in employment in September 
was largely in the iron and steel industries, the 
reduction in this group being most pronounced in 
foundries and machine shops. 

The automobile and automobile parts industry 
showed more than the seasonal decline in employ- 
ment in September. The recession in sales in four 
counties of Ohio is not large if the Ford cars be 
eliminated from the count. 

Retail trade in September continued in fair vol- 
ume but was affected somewhat by declines in em- 
ployment and by unseasonably warm weather. 


TABLE I 


The volume of the floor space of contracts 
awarded in Ohio declined in September along with 
the decline in 37 Eastern States. However, the 
value of contracts awarded in the Pittsburgh Dis- 
trict was larger than in September, 1926. 

. Interest rates on collateral and call loans were 
a little higher in September and on 60- to 90-day 
commercial paper unchanged. Present indications 
are that low rates will continue. 

The stock market declined in the third week 
of October on account of continued unfavorable 
reports on the industrial situation. 

The industrial situation shows a declining ten- 
dency if allowance is made for seasonal consid- 
erations. Some recessions in stocks will probably 
occur from time to time but no serious break is 
required by the present situation. 


SUMMARY OF BUSINESS CONDITIONS IN THE CITIES OF OHIO—SEPTEMBER, 1927 
Per Cent Change from (1) Previous Month and (2) Same Month Last Year 


| Construction Foundries and | Passenger Car | 
Ciy | BankDebits | Contracts Construction Metal Trades | Machine Shops | Bills of Other Series for State of Ohio 

| Awarded Employment Employment | Employment | Sale Filed | 

ea) | | (2) | @ | | @ @m @] Series | @m | @ 

| 10 + 49/— — — —3.1 —26.7; EMPLOYMENT: | 

i+ 891+ — | — |+ — | — — | |— 2.3|—14.4 

incinnati — +24.4 — 32.4' — 52.1 — 39.8 +35.0 —0.7 — 5.5 — 2.9 — 6.7 —22.8 —20.0 Blast Furnaces + 1.1| —26.3 

i+ 41 4+ 76 — 7.6)—14 —16.6 — 4.7 —12.4 —36.1 —29.7 CompositeIron | 

24)+ 6.7/4 54.2 + 22.1 — 164 —49.2| | —148 —11.5 —17.6|—21.7 — | and Steel 3.4| —12.8 
i+ 3.9\+ 45 — 65.9 — 293'— 2.9 —47.1| — | — 9.7 —11.3 —25.0 —41.8| Composite 

i+ 0.7 | + 4.7 +197.4 — 346 + 18.1 + 48 > +3.4 —14.4 + 3.9 —50.0 —19.6 —35.1| Industrial | — 2.6 | —14.2 
— 80.9 — 508)+ 3.5 +356) —  — — —25.0 —36.3| AutoandAuto 

| | | Parts Mfgrs. -—12.4) —27.9 
04 +122 — 48 + 0.7/+ 01 —14.1| 5.6 — 4.1 —10.6|—28.8 —32.7 SALES: 

| | | | | Wholesale Groce. + 5.1 —10.6 
| | | Retail Dry Goods — 0.2| + 8.0 


* The usual seasonal change is allowed for. 
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CHART I 


COMPOSITE INDEX OF INDUSTRIAL EMPLOYMENT IN OHIO AND CLEVELAND DISTRICT INDEX OF 


DEPARTMENT STORE SALES 
Average Month 1923 Equals 100 in Both Series 


Department Store Sales Index Corrected for Seasonal Variation and Smoothed by a 3 Months’ Moving Average 
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CHART Il 
BANK DEBITS IN OHIO CITIES 
Corrected for Seasonal Variation 


Average Month 1920-24 Equals 100 
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OHIO BUSINESS CONDITIONS AS REFLECTED IN BANK CHECKS (DEBITS) 


Chart II above shows an upward movement of 
the volume of bank checks (debits) in the United 
States in September and a slight decline of .4 of 1 
per cent in Ohio. Ohio is an important center for 
the iron and steel industry and for foundries and 
machine shops, and both of these industries are 
showing recessions in employment and produc- 
tion. These facts tend to explain some recession 
in the volume of trade. 

The downward movement of debits in Septem- 
ber is found in Cincinnati, Columbus, and Youngs- 
town. There was an upward movement in Day- 


ton, Cleveland, and Toledo similar to that which 
is found in the country as a whole. 

In the State as a whole the volume of debits in 
September was 12.2 per cent above the total for 
September, 1926. In the United States the total 
volume of debits in September was 5.8 per cent 
over that of September, 1926. 

A comparison of the bank debits in Ohio and in 
the United States with the employment data on 
the preceding page of this issue shows that, while 
there seems to be a considerable recession in pro 
duction, there is little recession in total volume of 
trade as indicated by check payments. 
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CHART III 


FLOOR SPACE OF CONSTRUCTION CONTRACTS AWARDED IN OHIO 


Corrected for Normal Seasonal Variation 
Average Month 1920-24 Equals 100 Source: F. W. Dodge Corporation 
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OHIO CONSTRUCTION CONTRACTS AWARDED 


Chart III shows that the September floor space average. The Columbus situation is especially in- 
of construction contracts awarded declined in teresting in view of the fact that idle gas meter 


Ohio to about the same extent as in the country indexes show an increasing trend of vacancies in 
as a whole. The decline in Ohio is most note- that city. However, in the State as a whole, the 
worthy in Cincinnati, Dayton, and Youngstown. vacancy situation does not seem to be serious 
The contracts awarded indexes for the respective and in view of the supply of funds at reasonable 
cities is lower than that for the State as a whole rates there is little evidence of a serious recession 
in Cleveland, Toledo, Cincinnati, Akron, and in construction. The lower cost of construction 


Youngstown. The upswing in Columbus placed should also have a tendency to increase its vol- 
the index of that city materially above the State ume. 
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EMPLOYMENT IN OHIO 
General conditions 


The composite index of employment in Ohio de- 
clined further in September and now lacks only 
one point of being as low as it was in the summer 
of 1924. An improvement of about 1 per cent was 
reported in New York State employment in Sep- 
tember. The dullness of iron and steel and of 
the auto parts manufacturing industry accounts 
mainly for the fact that Ohio employment was 
comparatively low in September. 

Construction Employment 

Table II and Chart IV show that construction 
employment continues in September about 14 per 
cent below its level in the same period of 1926. 
A seasonal decline in construction activity ordi- 
narily begins in October. 

In comparison with September, 1926, construc- 
tion employment showed increases in Canton, Cin- 
cinnati, and Toledo. In Columbus, Akron, and 
Dayton there were marked declines and a smaller 
decline in Cleveland. 


CHART IV 
EMPLOYMENT IN THE CONSTRUCTION INDUSTRY 
IN OHIO 


January 1926 to September 1927 


In Each Series Average Month 1923 Equals 100 
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Iron and Steel Employment 


Employment in the iron and steel group is now 
12.8 per cent below its level in September, 1926, 
the September decline from August amounting to 
3.4 per cent. Reference to Table II shows that 
the September declines were rather large in steel 
works and rolling mills, and in foundries and ma- 
chine shops. The metal trades index of employ- 
ment showed no change in September as compared 
with August and blast furnace employment in- 
creased. Foundry and machine shop employment 
decreased in September in every city except in 
Toledo (see Table I). 


CHART V 
EMPLOYMENT IN THE IRON AND STEEL INDUS. 
TRIES IN OHIO 
January 1926 to September 1927 
Average Month 1923 Equals 100 


Jan Mar Apr May Jun Jal dug Sep Oct Mov Dec Jan 

The curve of iron and steel employment in 1927 
(see Chart V) now has an opposite trend to that 
found in the 1926 curve. Both August and Sep- 
tember showed large increases in employment 
in 1926 although there were declines in November 
and December of 1926. There is little indication 
of a large increase in iron and steel employment 
in the fourth quarter unless the Ford plants give 
a material stimulus to demand. 


TABLE II 


EMPLOYMENT IN OHIO 
NUMBER OF WAGE EARNERS 


Industry 


A—CONSTRUCTION (95)* 
(Aver. Mo. 1923 = 100) 


%o % 
—14.2 | —134 
—14.2 —126 


B—IRON AND STEEL 
(Aver. Mo. 1923 = 100) | 
Iron and Steel Group (86).. 91.3) 88.2 | —12.8 |— 0.1 
Blast Furnaces (7) 71.9 | 72.7 | —26.3 | —13.6 
Steel Works and Rolling 
Mills (12) 96.3 | 94.1 | —14.4|— 29 
Foundries and Machine 
Shops (67) 89.7, 86.0 —10.6 | + 29 


C—AUTOMOBILE AND PARTS 
(Aver. Mo. 1923=100) 
Manufacturers (24) 85.7| 75.1|—27.9 | 184 


D—METAL TRADES (213) ** | 
(Aver. Mo. 1925=100) | 88.7) 88.7) —13.5— 56 


* Figures in parentheses indicate a of reporting firms. 
** From National Metal Trades Association. 


Employment in the Metal Trades sidinis 

The increased activity in metal trades employ- 
ment in Toledo prevented a decline in September 
employment as compared with August. Employ- 
ment in September was 5.6 per cent below its 
status in September, 1926. 
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CHART VI 
EMPLOYMENT IN THE METAL TRADES IN OHIO 
Based on Five Cities 
January 1926 to September 1927 
Average Month 1925 Equals 100 


| it | | 
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Automobile and Automobile Parts Employment 

Employment in automobile and automobile 
parts manufacture continues low (see Chart VII). 
In both August and September there were more 
than the expected seasonal decline as indicated by 
the 1926 curve. The decline from August in Sep- 
tember was 12.4 per cent and the index of 1927 
employment was 27.9 per cent lower in September 
than in the same month of 1926. 


CHART VII 


EMPLOYMENT IN THE AUTOMOBILE AND PARTS 
MANUFACTURERS IN OHIO 


January 1926 to September 1927 
Average Month 1923 Equals 100 
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REGISTRATION OF AUTOMOBILE BILLS 
OF SALE 

The reports of 56 county clerks in Ohio show 
a decline of 28.8 per cent in September automo- 
bile bill of sale registrations as compared with 
those of August. By reference to Chart VIII it 
appears that this is about the same seasonal de- 
cline in bill of sale registrations as occurred in 
September, 1926. Among the large counties Ham- 


ilton and Montgomery show declines below the 
average. 


Chart VIII shows the trend of 


bill of sale 


registrations in 1927 in comparison with 1936 in 
four of the chief counties of the State. From the 
month of May to date the seasonal movement 


TABLE IiIl 


of bill of sale registrations in 1927 has been about 


REGISTRATION OF NEW AUTOMOBILE BILLS OF 
SALE IN OHIO COUNTIES, SEPTEMBER, 1927 
(The Counties Listed Represent over 80% of the 


Population of Ohio) 


Source: Clerks of Courts of Listed Counties 


| Passenger Cars Commercial Cars 


| 


Per Per 


County |. Cent | Cent Cent | Cent 


| Increase Increase 


Allen....... | 119 —41.4) 35.5 + 42.9 
Ashtabula... 158,237 — 385 — 
Belmont....| 104/325 — | 113) — 
Brown...... | 14 —56.3 —62.2) 100.0 — 60.0 
Carroll..... | 15 —31.8 —57.1) 1| 0.0 — 83.3 
Champaign.. 43 —42.7 —43.4 — 27.3 + 33.3 
Columbiana... 175; —22.2)5 — | 412) — 
Cuyahoga* 1,889 —36.1 —29.7 186 — 2.6. 
Darke...... 9.4 —32.5) 6|— 14.3|— 45.5 
Defiance..... 36 —41.9 —55.6 | 6 0.0 +200.0 
Fairfield..... 76|/—38.7 —47.9| 10 — 33.3 + 42.9 
Fayette..... 41'—29.3 —40.6) 4) 0.0 — 42.9 
Franklin....| 693|—21.7 —41.7 46) 
Fulton...... 91'— 9.9 —46.8 50.0 — 87.5 
Gallia...... 
Geauga-..... _7.—588 —682) 50.0| +1000 
Guernsey...| 60 —17.8 2 — 80.0 — 33.3 
Hamilton... 1,035 —22.3 —20.0; 162|;+ 
|” 64|—11.5|—32.5/ 55.6|— 20.0 
Highland —40.4 —51.4) 16.7 — 44.4 
Hocking....| —51.1 —50.0, 50.0 — 40.0 
Huron...... | 106 —17.2 —28.47 33.3) +4 429 
Jackson..... | 49,—58) — | 8i+ 43) — 
Jefferson | 105 —45.0 — | 19| — 13.6 | oes 
| — | 1000) — 
137 —11.0 + 0.7) 12 | — — 14.3 
Lawrence. . 67 — 43 —10.7) 250.0 — 50.0 
Licking. .... 130 —26.1 —20.2 21'+ 250.0 — 40.0 
Lorain...... | 186 —30.1 —36.7 19 | 0.0 — 20.8 
Lucas** 548 —19.6 —35.1 21.5) 
Mahoning | 384| —25.0 —36.3 — | 
Medina..... 68 —33.3 —15.0 8|— 11.1 — 20.0 
Meigs...... | 30 — 6.3 —64.7 8|\— 273 — 0.0 
| 147|— 8.1 0.7 10° 233.3 16.7 
Monroe..... 15 | —53.1 —42.3 4 + 100.0 +100.0 
Montgomery | 495 /—25.0 —41.8 50 28.6 | — 57.6 
Morrow..... | 16| —46.7 —56.8 1 Fe 66.7 — 50.0 
Muskingum.| 160, —24.9 —19.2 182 
Ottawa..... | 65| —14.5 —32.3 5 0.0 — 50.0 
Paulding... . 23 — 5 + 25.0; — 
a | 22|—55.1 —68.1 5 + 66.7 +150.0 
Pickaway 50 —15.3 —30.6 7\+ 40.0'— 58.8 
| +20.00 —22.4 13\+ 62.5'— 35.0 
Seioto...... 103 —34.0 18 |— 30.45 — 
Seneca...... 127 | —33.2 — 
Shelby...... | —39.0 200 — 33.3 
Summit..... | 590) —33.1 —26.7 211, — 
Trumbull...| 198 —32.4 — 20.8 
| 24 —40.0 —66.7 2000, — 
Vinton...... — 0— 100.0 — 
Wayne...... 97 —38.6 —37.4 116.7| — 27.8 
Williams... 65 —30.1 — | 66.7; — 
Wyandot..... 35) —37.5 —52.7; 50.0) — 66.7 
TOTAL.. (9,428 | 28.8 | 1,079 | — 29|— 326 


*Supplied by Cleveland Automobile Manufacturers’ and Dealers’ As- 


**Supplied by Toledo Automotive Trades Association. 


\ 1926 
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CHART VIII 


TABLE V 


INDEX OF NEW ens AUTOMOBILE SALES TOTAL REGISTRATIONS OF NEW PASSENGER CAR 


Based on Registrations of Bills of Sale in Four 
Ohio Counties * 


January 1926 to September 1927 
Average Month 1926 Equals 100 


Jan Fed Mer Apr Mey Jun Jul Sep ov Dec Jan 


* Cuyahoga (Cleveland), Hamilton (Cincinnati), Lucas (Toledo), and 
Summit (Akron). These represent over one-third of the population of 
Ohio. 


TABLE IV 
REGISTRATION OF NEW PASSENGER CAR BILLS OF 
SALE IN THE FIVE LARGEST COUNTIES OF OHIO 
By Competitive Groups 


In Cooperation with Ohio Council, National 
Automobile Dealers’ Association 


| 
Orne 


| 
tiie 


BILLS OF SALE IN FOUR OHIO COUNTIES* 
By Makes and Competitive Groups 


In Cooperation with Ohio Council, National 
Automobile Dealers’ Association 


J 
Group and Make 
from 1926 


31% 


+1 1+ 


Falcon-Knight .... 
Oldsmobile 
Pontiac 


2/3) 8 


wo 


+1 


[+414 


ZELEBS 


Reo 
Studebaker 
Velie 
Willys-Knight . 
Miscellaneous 


BBS 
+| 


J++] 
Bu 


co 
+1 


on 


334 
5,874 4,062 
* Cuyahoga, Hamilton, Lucas, and Summit 


+ 


w 


the same as in 1926. Reference to Table V will 
show, however, that the decrease of bill of sale 
registrations in September, 1927, as compared 
with September, 1926, was 26 per cent, which is 
just double the average percentage of decrease of 
total sales in these four counties in nine months 
of 1927 as compared with the same period of last 
year. The decline of bill of sale registrations iD 
the first quarter was comparatively small but 


= 
I Chevrolet 1,065, ch 
evrolet ........ — 18% 
Star 62; 3 Po 
Whippet .........| 212) 12 Na 
St 
Il Dodge ...........| 219] 11 
7 W 
Essex ............| 450| 28 D 
34 | 8 W 
= G 
Buick 796] G 
Chandler .........| 100) 
Chrysler .........| 367) 
h 
| Change Hudson ..........| 209) 
Sent. Hupmobile ....... 97 | il 
1927 Sept. Sept. | Sept. Jordan ........... 45) t 
1926 1927 1926 | 5 
GroupI .........| 397 | —64 9,657 | —36 Oakland .........| 172) 17 
Group II.........| 364 | +22 | 56008 | + 2 
Group IIL........| 987 | —13 | 11,483 | +5 | 6 
GroupIV.........| 191 | 421 1,840 +11 17 
HAMILTON | 155] 11 
owl en ae 5.149 | —23 
roup IV......... ood 563 — 4 IV Cadillac ..........| 20 
Total..............| 1,085 | —20 | 11,713 | Franklin ......... 14 
GroupI .........| 165 | —58 3,408 | —25 Lincoln ..........| 19] | 
Group II ......... 75 | —12 | 1,068  —11 Locomobile .......| | 
Group III.........| 258 | —21 2,693 —18 Marmon .........| 3 | 
50 «+28 402 —6 McFarlan ........ 43 
548 —35 7,571 —18 Packard 79 | 
SUMMIT Peerless .........| 80} 
ie Bere 182 | —50 | 3,924 | —22 Pierce Arrow .... | 15 
124 | +651 1,686 +35 7 | 
Group III.........| 251 | +4 | 2,506 | +5 
ee Group IV......... 33 | —15 | 285 | —8 Rolls Royce ...... 1 
Total..............| 590 | —19 | 8401 —7 
Four COUNTIES | | = 
Group II.........| 802 | +15 10,046 | 
ee Group III.........| 1,930 | —6 | 20,399 
Group IV......... 334 + 7 | 3,090 
Total..............| 4,062) —26 55,673 
FRANKLIN | | 
........| 23 | | 
GroupII ........| 179 | —9 | 1,814 
Group III........| 290 —10 2,359 
Group 51 —T7 | 433 | 
693 | —34 8,318 | 
FIVE COUNTIES 
981 | — | 11,860 
Group III........ | 2,220 | — | 22,758 
Group IV........| 35 3,523 
age Total.........---.-| 4,765 | — | 68,901 | 
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TABLE VI 


RANKING OF LEADING MAKES OF PASSEN- 
GER CARS BASED ON BILL OF SALE 
REGISTRATIONS 


| Percentage of ‘1otal Bill of Sale Registrations 


Four * Ohio Counties 

182| 163 | 23.2 | 23.7 
10.7| 136| 89| 74! 13.0 
69| 7.7| 30| 68| 75 
5.7| 69| 29| 52| 65 
54| 58] 52] 60 
Studebaker......... 42} 3.7 
Oldsmobile.......... 33| 32| 25| 22 
in | 37] 85] 80| 56 
Willys-Knight 26| 24| 28 1.4 
. 2.0 2.3 1.6 8 
Group Total......... 83.3 | 843| 661| 77.0| 843 
All Others........ 16.7 | 15.7| 33.9] 23.0| 15.7 
Grand Total........ 100.0 | 100.0 | 100.0 | 100.0 | 100.0 


* Cuyahoga, Hamilton, Lucas, and S 
a 


has been fairly regular in the second quarter 
as shown in Chart VIII. It is interesting to note 
in this connection that the bill of sale registra- 
tions of the medium priced cars (Group II) show 
15 per cent increase in September, 1927, over Sep- 
tember, 1926. This 15 per cent compares with a 
6 per cent average increase in the monthly bill 
of sale registrations of this group in nine months 
of 1927 as compared with the same period in 1926. 
This indicates a distinct trend in Ohio toward the 
medium priced cars such as those shown in Group 
II. A small increase of 7 per cent in September 
bill of sale registrations over those of September, 
1926, is found in the high priced car registrations 
in the four chief counties of Ohio. Increasing 
declines appear in the registrations of the sales 
of the cheaper cars. If Fords be eliminated from 
the count, total sale registrations of automobiles 
in the four counties show an increase of 9.5 per 
cent in September, 1927, as compared with Sep- 
tember, 1926, but all the cheaper cars showed 
declines. A very good test of the success of sales 
campaigns for a particular make may be had by 
comparing the increase or decrease in sales with 
corresponding increase and decrease in the aver- 
age for the group to which it belongs. 

Table VI, showing the bill of sale registrations 
of the separate cars as per cents of the total bill 
of sale registrations in four counties of Ohio and 
in the United States, still gives the Buick second 
Place. Chrysler bill of sale registrations are also 
gaining as compared with their average percent- 
age for nine months ending with September. It 
ls interesting to observe how valuable the sales 


ranking of the separate cars in four counties of 
Ohio is as an index to the ranking in the county 
asawhole. The August ranking of Buicks in four 
counties is very near its status in the whole coun- 
try. The Fords have fallen in per cent of total 


sales until they rank in the “all others” class. 


BUILDING VACANCIES IN OHIO 

Table VII shows comparative indexes of resi- 
dence building vacancies as indicated by idle gas 
meters. Akron and Columbus both showed in- 
creases in idle gas meters in August as compared 
with August, 1927. The general level of vacancies 
was higher in Columbus. The Akron vacancies 
are now about the same as they were in 1923, 
whereas Columbus vacancies are much higher. 
The Cleveland index figures for July and August 
appear high but the fact that these months in 
both 1926 and 1927 show a very much higher in- 
dex of idle meters than the average for the 
other months suggests that the seasonal influence 
has not been fully eliminated from the Cleveland 


figures. 
TABLE VII 


BUILDING VACANCY IN OHIO CITIES 
(As Indicated by Percentage of Gas Meters Vacant) 
Corrected for Seasonal Variation 
Average Month 1923 Equals 100 
Source: Local Gas Companies 


July — Jan.-Aug. 
| 1926 
100.8 | 100.8 +12. 1% + 88% 
Cleveland........ 259.5 | 376.2 
Columbus........ 205.8 170.6 | + 1408 +28.2 
Youngstown..... 42.5 38.4 —48.7 —43.9 


INDUSTRIAL POWER CONSUMPTION IN 
OHIO CITIES 

There was a decline of 2.6 points in the index 
of power consumption in August for the four 
cities shown in Table VIII. Springfield and Day- 
ton show large declines as compared with 1926. 
The fact that these declines are appearing now 
whereas the average consumption in 1927 ex- 
ceeds that of 1926 by 5.3 per cent indicates some 
recession in the industries of these cities in the 
month of August. 


TABLE VIII 
INDUSTRIAL POWER CONSUMPTION IN OHIO 
Corrected for Seasonal Variation 
Average Month 1923 Equals 100 
Source: Local Power Companies 


July = 
City 1927 1927 August, 1926 aes ee 
f° aE | 173.1 | 209.7 | + 24% | +18.6% 
1852 | 1372 | — 4.7 + 48 
Springfield ...... 126.5 | 1381 | —143 — 63 
Younqutown..... | 1444 | 1270 | — 3 | 4236 
139.3 | 136.7 | — 3 + 53 
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THE TREND OF BUSINESS 

The Stock Market and the Business Situation 

The bull market in stocks has continued in Sep- 
tember with occasional temporary reactions. Low 
rates of interest and an abundant supply of loan- 
able funds have been the chief supporting factors. 
The technical position of the market remains un- 
favorable because of the large volume of broker- 
age loans referred to in the paragraph below on 
Banking and Credit. 


TABLE IX 


STANDARD INDICES OF THE SECURITY MARKET 
COMMON STOCK PRICES—BY GROUPS 


Source: Standard Statistics Company, Inc. 


1927 Range 


from = 
High | Low 


190.5 152.4 
203.1 159.0 
160.2 135.7 
364.5 | 222.6 
649.9 
596.2 
213.0 
93.4 
131.0 


7 Industrials 
Rails 
Automobiles 
Auto Accessory 
Chain Stores 
Chemicals 


wor 


ow-l 


PP 
Electrical Equipment 
Farm Machinery 


and Shoe 

Machine Manufacturers... . 

Mail Order 

Metals (Misc.) 

Paper 


Railroad Equipment (213.4 


| 


and Cable 
Textiles 
Theaters 


3 
3 
9 Foo 
5 
5 
3 
2 
3 
17 
10 
3 
98 
6 
5 
5 
3 
7 
7 


Tobacco 
16 Traction, Gas and Power... 
18 Miscellaneous (Indus.) .... 256.8 


* Indices shown in last Bulletin 


| 4+] [+++ 


The anticipated fall upswing in production and 
trade has not arrived. In fact, while there 
is no serious recession the trend of production, 
employment, and trade are mainly downward. 
The demand for consumption goods is still good 
and gives evidence of continued prosperity. The 
current downward trend in the iron and steel in- 
dustry, in the construction industry, and in the 
automobile industry are the chief adverse factors 
confronting the present stock market. 

Fisher’s stock yields were 4.5 per cent for the 
week ending October 1. The lowest yield figure 
in September was 3.7 per cent. The average of 
these weekly yield figures in September was 4.2 
per cent. The yield for February, 1926, when 
stocks were high, was 4.2 per cent. Reactions in 
stocks in the third week of October were mainly 
due to continued unfavorable news in regard to 


industrial conditions. Low interest rates may 
prevent drastic declines which might otherwise 
occur. 


Banking and Credit Conditions 

Table X shows a slight firming of interest rates 
in September, 1927, compared with August. On 
October 1 the call loan rate was 4 per cent, 60- 
to 90-day commercial paper rates 4 per cent 
on an average, and four to six months collateral 
loan paper rate 414 per cent on an average. In- 
terest rates other than on commercial paper were 
higher on October 1 than the average in Sep- 
tember. The situation emphasizes the fact that 
the stock market demands are causing the firm 
rates in speculation paper whereas the demand for 
mercantile paper in manufacturing and commer- 
cial lines is showing no improvement. This same 
situation is further illustrated in the continued in- 
crease in brokers’ loans. The September average 
shown in Table X is larger than that for August 
and 16.19 per cent above the average for Sep- 
tember, 1926. 

The drop in the Federal Reserve ratio from 78.3 
in August to 76.6 in September might, if taken as 
an isolated fact, indicate lower rates in the future. 
This lower ratio has been attained, however, by 
a large increase in investments in United States 
bonds. This investment has placed money in the 


TABLE X 


BANKING CONDITIONS 
Source: Federal Reserve Board 


| 
| Average Average Change Je an. me 
Item | August Sept. from Cha 
1927 1927 Sept. 
| 1926 


INDEX OF 
BANK DEBITS*: 


United States 
outside of New 
York City**.. | 

New York City 

INTEREST 
RATES: | 

Call Money... 3.63% | 

Com. Paper, 
(60-90 days). . 3.91% | 4.00% | 

Time Money, | | | 
(4-6 Months). 4.11% 4.10% | 

New York Fed. 

Res. Redis- | 

count Rate... 3.50% 3.50% (12.5 
FEDERAL RE- | 
SERVEITEMS: | | 

Loans to Brok- 
ers, N.Y.C.*** $318.1 $326.1 | +16.9 


Invest. in U.S. 
| $494.3 +40.5 


Bonds*** 
Member Banks’ 

| $412.7 | $417.4 | —34.7 
Reserve Ratio... 78.3% 76.6% + 5.1 


3.75% | 


Redise’ts***.. 


* Average month 1920—24 equals 100 
** Corrected for normal seasonal variation 
*** In millions 


r 
t 
1 
t 
j 

ae Group | Oct.1 Points ] 

228 Stocks | 195.5 5.4 

7.2 

3.8 

| 368.9 4.9 372.8 248.6 

231.1 [20.4 239.2 148.0 

399.6 306.1 

a 4.0 743 56.9 

ee 2.5 112.0 93.6 

12.2 256.7 175.0 

ae 4.8 170.3 120.3 
10.4 102.7 74.3 
1.2 114.2 95.3 ‘ 
3.5 217.3 175.2 
8 45.5 36.5 
2.7 191.1 155.4 

s and Rubber........./ 59.5 4.1) 60.4 42.6 

8.5 211.3 165.2 

10.2 273.0 214.6 

4.9 256.9 207.9 | | | 

— | % | 
es Ohio** .......| 137.8 | 187.3 412.2 |+ 9.6 

| 

36 
| +13.2 
— 8s 

26 

3.5 
| 
2.4 
+ 92 

—200 

49 
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member banks so that they have not needed to 
resort to rediscounts which are now much lower 
than they were this time last year (see Table X). 

The Federal Reserve ratio, however, is still 
higher than it was at this time last year, not- 
withstanding the decline of the ratio in Sep- 
tember. 

Bank debits indicate a continuation of a large 
volume of trade. There was a slight decline in 
these debits in Ohio in September and a small 
increase in the country as a whole (see Table X). 


Iron and Steel 
Table XI shows a continuance of the recession 
in iron and steel which characterized the months 


TABLE XI 
IRON AND STEEL CONDITIONS—SEPTEMBER, 1927 
Sources: Iron Trade Review 


Iron Age 
= 
Change Jan.-Sept. 
Item | Aug. Sept. | from Change 
| 1927 1927 | Sept. | from 
| 1926 1926 
| | | % 
PRICES: | | | 
Pig Iron(perton) $ 18.17 $ 18.03 — 7.3 |= 7.6 
Finished — 
(per pound).. 02367 $ 02357 — 34 | — 2.4 
Serap (No. 1 
wrought at Chi- | 
cago, per ton). $ 13.45 $ 12.71 —12.6 | — 7.1 
UNFILLED OR- | 
DERS OF U.S. | 
STEEL CORP. 
3,196,037 3,148,113, —12.3 | —15.8 
OPERATIONS: | 
Per Cent of Fur- | | 
nacesin Blast: | 
54.3) —22.4 | —13.2 
United States. 51.9 50.0| —14.1 | — 58 
Daily | 
Pig Iron Pro- 
duction (tons): 
21,870 —18.2  — 68 
United States. 95,183 92, 720' —12.0 | — 45 
Average U.S. 
Daily Steel Pro- | 
duction (tons)... | 128,552, 124,312, —174 — 6.2 


of July and August. The upturn, which was an- 
ticipated by some observers for the fall months, 
has not appeared. The current easy money con- 
ditions are relied upon by many to arrest the 
present recession tendencies. That there is a re- 
cession tendency can be verified by noting in Table 
XI the continuance in September of the downward 
trend in the prices of iron, steel, and scrap. The 
unfilled orders are also slightly lower. The pro- 
duction of iron and steel is not only lower than in 


August but very much lower than in September, 
1926. 


Construction Contracts Awarded 

The value of construction contracts awarded 
in 37 Eastern States declined in September, 1927, 
by 7.7 per cent below the corresponding figures 


TABLE 
CONSTRUCTION CONTRACTS AWARDED IN 37 
EASTERN STATES AND BY DISTRICTS 
SEPTEMBER, 1927 
(in Millions) 


Source: F. W. Dodge Corporation 


Jan.-Sept. 
District Aug. Sept. | from | Change 
| 1927 | 1927 | Sept. from 
| 1926 | 1926 
New York State and | 
Northern New Jersey $141. 5 | | $105.8 —28.0% — 3.7% 
New England ......... 40.0; 34.5) —22.1 | — 9.0 
Middle Atlantic ....... 69.9 | 77.4 +242 | +23.0 
71.8; 708 + 88 (+ 6.1 
Southeastern .......... 474) 57.1'+ 04 | —21.8 
Central West ......... ee 154.8';— 33 (+ 9.2 
Northwest ............ 5.5 —39.6 |—17.9 
| 17 15.8 | —13.7 | +15.6 
Total of 37 
Eastern States....... suse 5 $521 — 7.7% | + 0.1% 


for September, 1926. A reference to Chart III 
shows that the floor space of these contracts both 
in 37 Eastern States and in Ohio showed more 
than the usual seasonal decline in September as 
compared with the preceding month. 

However, the value of construction contracts in 
the Middle Atlantic States and in the Pittsburgh 
District continues in September to show increases 
over the same month of the preceding year. The 
larger increase appears in the Middle Atlantic 
States. It is significant, however, that notwith- 
standing the present declining tendency in con- 
struction contracts in 37 Eastern States their 
total value for nine months in 1927 is 0.1 per cent 
over the value in the corresponding nine months 
of 1926. 

An examination of the Graphic Review shows 
that while industrial construction declined in Sep- 
tember it still is the only class of contracts which 
has not yet gone below normal. Residential build- 
ing almost held its own in September as compared 
with declines in other classifications. 
Automobiles 

Table XIII and Chart IX show that the trend 
of automobile production is still downward. The 
decline of production in August, 1927, in com- 
parison with August, 1926, was 28.4 per cent, 
whereas the average monthly decline in eight 
months of 1927 was 16.9 per cent in comparison 
with the same period in 1926. The percentage 
increase in General Motors dealers’ sales to users 
in August over August, 1926, was 29.7 per cent as 
compared with an average eight months’ increase 
of 34.3 per cent over the corresponding period in 
1926. The General Motors data indicate a slowing 
down in sales to a small extent. However, at- 


tention should be again directed to the automobile 
bill of sale registration figures in four of the chief 
counties of Ohio, showing in September, 1927, an 
increase of 9.5 per cent over the registrations of 
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TABLE 
AUTOMOBILE PRODUCTION IN THE UNITED 
STATES AND CANADA, AND GENERAL 
MOTORS SALES 
Sources: U. S. Department of Commerce 
Commercial and Financial Chronicle 


Average 
Change Jan.-Aug. 
Group July Aug. from Change 
1927 | 1927 Aug. from 
1926 1926 
| 
PASSENGER CAR 
PRODUCTION: | 
United States...... 233,425 271,325 | —28.7% |—17.5% 
8,719 10,139 —20.7 — 3.6 
U. S. and Canada. . | 242,144 281,464 —28.4 —16.9 
TRUCK 
PRODUCTION: 
United States...... | 29,981, 31,715 —245 |— 1.5 
2,268, 2,387,— 46 |— 4.1 
U. S. and Canada.. 32,249 34,102 —23.4 1.7 
GENERAL MOTORS | 
SALES: | 
Dealers’ Sales...... 134,749 158,619 +29.7 (+343 
Division Sales..... 136,909 155,604/+15.9  +387.1 


September, 1926, if Ford bill of sale registrations 
be eliminated in both years. On the same basis, 
the sales of August, 1927, exceeded those of 


CHART IX 


TREND OF PASSENGER AUTOMOBILE PRODUCTION 
IN UNITED STATES AND CANADA, AND 
GENERAL MOTORS SALES 


End Centered 12 Months Moving Totals 


Sources: U.S. Dept. of Commerce and Commercial and 
Financial Chronicle 
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1924 1925 1926 1927 
August, 1926, by 10.5 per cent. This suggests 
the possibility of a slight check in the upward 
trend of sales of cars other than Fords. How- 
ever, those who merely scan the production figures 
without reference to the Ford cars will be lead 
astray. There is no such decline in automobile 
production outside of the Ford plants as might be 
suggested by the declines in total production and 
in total sales. If the current decline represents 
mainly delayed orders for Fords the total pro- 
duction and sales will show large increases over 
the preceding year when quantity production of 
Fords is resumed. 
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The Agricultural Situation 

The composite condition of crops on September 
1 was 98.1, which is 1.9 per cent below the 10- 
year average condition at that date. This con- 
dition was 6.5 lower than the composite of per 
acre yields in 1926. The total acreage in 19 
crops is about one per cent lower in 1927 than in 
1926. The September 1 forecast by crops is as 
follows: 


TABLE XIV 
CROP PRODUCTION AND PRICE COMPARED 
WITH 1926 


Source: U.S. Department of Agriculture 


Production (millions) Price 
Commodity 1927 Change August | Change from 

Sept. 1 from 1927 August 

Est. 1926 1926 

Wheat—bu...... 308 +650.2% | $1.235 — 13% 

Corn—bu........ | 2,457 — 7.2 977 +22.9 
Oats—bu........| 1,191 — 4.7 444 | +17.2 
Potatoes—bu.... 400 +12.4 1.468 + 41 
Hay—ton....... | 101 +17.4 9.97 —23.5 
Cotton—bale.... 12.7 | —29.4 
171 + 6.2 


The relative purchasing power of agricultural 
products rose from 87 in July to 88 in August. 
While the sale price of the 1927 crop will prob- 
ably be larger than was that of the 1926 crop, the 
Bureau’s index of agricultural income based on 
total marketings at current prices has shown a 
downward trend since March, 1927, notwith- 
standing the higher prices of agricultural pro- 
ducts. 

Wholesale Prices 

The index of average wholesale prices continues 
to increase from month to month as shown in 
Table XV and Chart X. The increase results from 
price rises in the following groups: Farm pro- 
ducts, foods, textiles, and miscellaneous products. 
There were declines in prices of October 4, in com- 
parison with September prices in other groups in- 


CHART X 
WEEKLY INDICES OF WHOLESALE PRICES 
January 1925 to October, 1927 
Average Month 1913 Equals 100 
Sources: New York Times and Annalist 
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cluding fuels, metals, and building materials. The 
increases in prices arise chiefly from the agricul- 
tural situation. The groups which are more re- 
mote from agricultural influence are showing de- 
clines in prices. 
TABLE XV 
INDICES OF U. S. WHOLESALE PRICES BY 
COMMODITY GROUPS—SEPTEMBER, 1927 
Average Month 1913 Equals 100 
Source: The Annalist 


Commodi Oct. 4 A Sept. f 
rom 
1927 1927* | Sept. 1926 
Farm Products....... 148.4 | 140.3 | 1459 | + 84 
RE Sr 157.1 | 150.7 | 1538.9 | — 13 
Textile Products..... 157.6 | 151.7 | 159.1 | + 2.8 
157.1 | 161.4 | 161.5 | —13.2 
119.8 | 121.2 | 120.4 | — 5.6 
Building Materials. . 156.0 | 159.9 | 1565  — 6.5 
184.3 | 1384.0 | 184.3 | — 0.9 
Miscellaneous ....... 123.9 | 1206 | 1203 — 0.7 
ALL COMMODITIES | 148.8 | 145.1 | 147.7 |) — 0.1 


* Average monthly price index 


Retail Trade 

The Federal Reserve report on retail trade in 
September shows that in the country as a whole 
the volume of sales was one-tenth of one per cent 
below that of September, 1926, and that in the 
Cleveland district the volume of sales was 2.2 per 
cent below that of September, 1926. In this con- 
nection the reader’s attention is called to Chart 
I, page 3, showing the sympathetic relation be- 
tween employment and trade and also to the com- 
ment in the Bulletin of September, suggesting 
that the decline in employment would be followed 
by similar dullness in trade. According to the 
index of retail dry goods sales in Ohio, prepared 
by the Bureau of Business Research, sales in Sep- 
tember were 6.3 per cent below September, 1926. 
While the September index figure was 1.7 per cent 
above that of August, this was less than the usual 
seasonal gain. The decline in the Bureau’s index 
for Ohio is probably due to some extent to the 
considerable number of small stores in the group 
from which reports are received. These stores 
possibly adjusted their programs less readily to 
the unseasonable weather prevailing in September. 

The warm weather in September has had the 
effect of delaying fall purchasing and shares with 
low employment the responsibility for the poor 
showing made. 


Foreign Trade 

The United States Government’s foreign trade 
report for August, 1927, shows a decline of 2.7 
per cent in exports as compared with August, 
1926. (See Table XVI). On the other hand 
there was a 10.2 per cent increase in imports in 
the same period. Japan and the United Kingdom 
both show increases in exports in August as com- 
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TABLE XVI 

FOREIGN TRADE OF CHIEF INDUSTRIAL NATIONS 
(In millions) 


Sources: U. S. Department of Commerce 
Commercial and Financial Chronicle 


Ave. 
| 
Country July Aug. from a 
1927 1927 Aug. from 
1926 1926 
UNITED STATES 
(Dollars) % % 
Mdse. Exports ..... .0 375.0 4.4 
Mdse. Imports ..... 319.4 371.0 |+ 10.2|;— 53 
Excess ot Exports 26.6 40 |— 918 — 
Gold Exports ...... 1.8 15 |— 949 0 
Gold Imports ...... 10.7 79 |— 34.2)| +16.5 
Excess of Imports.. 8.9 6.4 — | +89.1 
UNITED KINGDOM 
(Pounds Sterling) 
56.1 61.9 |+ 1.1 
93.4 90.1 |— 109\— 4 
Excess of Imports. . 37.3 21.9 |— 25.5|— 2.2 
FRANCE (Francs) 
4,409.0 | 4,387.0 _— 20.9|— 4.5 
4,068.0 | 3,771.0 |_— 28.0 —11.9 
of Exports 341.0 616.0 100.0| — 
Japan (Yen) 
171.4 194.1 |+ 122'— 9 
164.0 143.9 |— 9.5|—10.9 
of Exports. . 7.4 50.2 |+ 258.6) +44.0 
GERMANY (Marks) 
Excess of Imports. . 430.0 292.0 | + 239.5); — 


pared with August, 1926, and France shows a 
decline. 

Table XVII shows that prices rose slightly in 
September in the United States, Great Britain, 
and in Italy. 

TABLE XVII 
INTERNATIONAL WHOLESALE PRICE INDICES 
Actual and in Terms of Gold 
Pre-War Equals 100 


Country | “ise | | Sepe 
United States....... 145.5 | 188.9 | 1440 | — 2.9% 
(Fisher’s) 
Great Britain....... 136.4 | 135.8 | 185.7 | — 5.6 
(Crump’s) 
Italy 
484.6 | 485.6 | 4843  —29.3 
In terms of Gold..| 138.2 | 136.6 | 136.4 + 6.2 


“NATURE OF UNFAIR COMPETITION IN THE 
RETAIL FIELD” 

Within the next month the Bureau of Busi- 
ness Research expects to have ready for publi- 
cation its study on “The Nature of Unfair Compe- 
tition in the Retail Field.” This study is an 
analysis of one phase of the broad question of 
the proper regulation of advertising, and deals 
primarily with the interpretation of case material 
gathered from Better Business Bureaus. 

The main body of the report is preceded by a 
brief historical treatment of the changing view 
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toward free competition. In this section the work 
of the Federal Trade Commission in the retail 
field is discussed, the provisions of the Printers’ 
Ink Statute briefly treated, and the machinery for 
the enforcement of higher standards in business 
explained. 

Since business most often comes in contact with 
competitors and the public in its advertising and 
selling activities, it is here that unfair practices 
are most likely to develop. Further, advertising 
and selling functions of business have been 
subjects of sharp criticisms by economists. For 
these reasons discussion of advertising and selling 
practices has been given emphasis in the report. 

The body of the report is developed under six- 
teen divisions, each division showing the practices 
that are considered unfair according to retail 
group standards and legal rulings. These divisions 
are as follows: Misrepresentation as to fabric, 
composition, or content; misrepresentation as to 
workmanship or origin; misrepresentation as to 
value-comparative price; misrepresentation as to 
trade mark, trade name, or trade term; bait ad- 
vertising; misleading types of customer dis- 
counts; misrepresentation as to the reasons for 
special sales; lotteries; credit misrepresentation ; 
advertising plagiarism; auctions; misrepresenta- 
tion as to the content of contracts; promises in 
regard to merchandise or service with no inten- 
tion of delivering or performing; exaggerated 
statements ; commercial bribery ; salary buying. 

Following the main body of the report there is 
a section on interference with competitors in 
which, through condensed treatment and refer- 
ence to ruling cases, the guiding legal principles 
concerning intentional injury to another’s busi- 
ness are shown. 

An appendix contains much valuable reference 
material on local ordinances in force in the larger 
cities of Ohio, samples of typical ordinances, group 
codes of ethics in the retail field, Better Business 
Bureaus in the United States, and states in which 
the Printers’ Ink Statute is effective. 

Definite announcement of the publication date 
of this report will be made in a later issue of this 
bulletin. 


BOOK REVIEWS 


Pollak Prize Essays: Essays by R. W. Souter, 
Frederick Law Olmstead, C. F. Bickerdike, 
Victor Valentinovitch Novogilov. Pollak Foun- 
dation for Economic Research, Newton, Mass., 
pp. 131. 

Those who look for any final disposition of the 
Foster and Catchings “Dilemmas” in this series 
of four essays will meet disappointment. While 
this group of critical analyses does add to the 


October, 1927 


clarification of quite a few confusions that mar 
the Foster and Catchings text, “Profits,” it is un. 
fortunate that this selection did not include a more 
basic approach, if any such there were. 

Mr. Souter’s essay, which was ranked first out 
of the four hundred and thirty-five essays sub- 
mitted for the Pollak prize, develops as its central 
thesis the dislocation of prosperity by misappli- 
cations of productive capacity rather than to any 
flow inherent in a money economy. Indeed, he 
denies the distinction between a money and a 
barter economy, of which the authors of “Profits” 
make so much. The origin of crises, Mr. Souter 
insists, must be sought in maladjustments of 
supply and demand of goods rather than in mere 
monetary changes of a “general price level” and 
glances askance at the Foster and Catchings pre- 
dilections for managed money as the way out. 


The essay of Mr. Frederick Law Olmstead, 
which apparently ranks second in the estimation 
of judges and authors, starts out promisingly with 
an attack upon the alleged “Dilemma of Profits” 
by developing the identity of consumer with pro- 
ducer and so of product with purchasing power. 
He makes a shrewd thrust at the author’s use of 
their twelve illustrative cases by asking how any 
increase of output could be disposed of under a 
regime of unchanging money supply and stable 
price level with no change in cost of production. 
He fails to press these dialetical advantages and 
contents himself for the most part with a rather 
dubious development of psychological explanation, 
although he recognizes the importance of mobility 
of productive plant for correction of business 
cycles. 

Mr. Bickerdike refuses to be drawn into the 
Foster and Catchings “dilemma of savings” by a 
shrewd refusal to regard savings as imperative. 
He develops the compensatory dislocation of 
prices in the tardy readjustments between the 
flow of goods and varying supplies of money. In 
this he glimpses the critical relation of length of 
production cycles and the durability of goods in 
precipitating the inequalities of goods out of 
which he intimates crises arise. While he gives 
speculation a place of importance in the genera- 
tion of cycles he does not make any clear distine- 
tion between “resale value” and “use value.” 
There is some rather precise mathematical 
analysis in the central portion of Mr. Bickerdike’s 
essay but as the essay approaches conclusion it 
grows more crowded and incoherent. 

The fourth and last essay of this series is more 
in the nature of a critical exposition of the Foster 
and Catchings treatise for the purpose of divert- 
ing their apology for capitalism into a case against 
capitalism. While Mr. Novogilov makes some 
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contributions in further disclosing the artificiality 
of the Foster and Catchings hypothetical “cases,” 
his essay is more in the nature of a scholarly com- 
mentary than an adverse analysis of thesis or 
content. 


Forecasting Business Conditions, by Hardy & 
Cox, The MacMillan Co., New York, 1927, 431 


pp. 

This book gives a valuable discussion of the 
causes of business cycles, placing special stress 
on fluctuations in construction and in the pro- 
duction of capital goods. It also describes the 
methods of forecasting used by the chief forecast- 
ing services now in use. It analyzes the various 
methods of forecasting, placing more than usual 
emphasis on what is called “cross-cut analysis,” 
by which it refers to a balancing of the various 
factors believed to be important at the time 
the forecast is made. 

While some descriptions of statistical indexes 
and statistical technique are given, the book can 
be understood by most any reader who is inter- 
ested in the theory of cycles and forecasting. The 
theoretical explanations of cycles are presented 
as hypotheses rather than as proved principles. 

The various series commonly used in forecast- 
ing are given both in chart form and in tables. 

The book will be of interest to executives and 
statisticians interested in forecasting the busi- 
ness situation. It will also be used as a text book 
in colleges devoting attention to cycles and fore- 
casting. 


Advertising Fluctuations, by Professor William C. 
Crum, A. W. Shaw Company, New York, 308 pp. 
The relation of advertising to the business 

cycle is of interest to the student of business 
cycles from at least two points of view: (1) Does 
advertising forecast any of the various cyclic 
movements? (2) Can it be used to change the 
nature or amplitude of the cycle? 

In his book, “Advertising Fluctuations,” Pro- 
fessor Crum has brought complete statistical data 
to bear on the first of these two questions. He 
has compiled them for the country as a whole and 
for separate localities. In the case of New York 
City he has made detailed study of the following 
classes of newspaper advertising: real estate and 
building, automobiles, clothing and associated 
lines, financial, want advertising, recreation and 
associated lines. The data are compiled on a line- 
age basis and measured in agate lines, and there- 
fore reflect the physical volume of advertising. 

From his data on total magazine and news- 
paper lineage, Professor Crum finds that “through 
most of the movement since 1919 there is a clearly 
noticeable tendency for the fluctuations in the ad- 


vertising curves to precede slightly corresponding 
movements in the curve of general business 
activity.” The general business activity curve 
referred to is the curve of bank debits outside of 
New York City, which is published regularly in 
the Weekly Letter of the Harvard Economic 
Service. The study points out that the “antici- 
patory character of cyclical fluctuations in adver- 
tising is to be expected in view of the obvious re- 
lationship between advertising activity and the 
business it serves to produce.” In this conclusion 
Professor Crum announces the forecasting value 
of these two advertising curves. 

In various places throughout the study, how- 
ever, the author states the tentative nature 
of these conclusions. Advertising expenditures 
might be a better yardstick, particularly if com- 
parison is to be made with a curve of bank debits. 
Advertising space and space rates have been sug- 
gested as basis for an adequate index. When 
these various measures are compiled and applied 
more light will be furnished on such matters as 
the forecasting value of advertising curves, the 
extent to which advertising can actually cause 
change in the business cycle, and the tendency of 
advertising to follow changes in real income. 

For the statistician the last three chapters of 
the book present interesting explanations of the 
statistical problem of adjusting certain of the 
data used, the details of methods used in seasonal 
correction, and problems of weighting. 


Banking Cycles, by Lincoln W. Hall, University 
of Pennsylvania Press, Philadelphia, 1927. 
173 pp. 

The author presents this volume as a study in 
inductive economics. The national banking data 
made available by the Federal Reserve System 
and the National banks have been analyzed by 
unique methods developed by Professor Hall for 
the double purpose of presenting his technique 
and analyzing cyclical fluctuations which have 
occurred in the series since 1900. 

Most of the book is devoted to the author’s tech- 
nique and is intended for the technical reader. 
At the outset a concept of secular trend is pre- 
sented which is considerably at variance with the 
concepts commonly used. Professor Hall repre- 
sents secular trend by a series of connected 
straight lines, a method which reveals a trend 
following the major fluctuations of the series con- 
sidered. The second chapter describes the bank- 
ing cycles disclosed by the author and will prove 
of interest to the general reader. 

It is clear that Professor Hall has made an in- 
teresting and original analysis. 
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CONVENTION CALENDAR 


October 24, 25, 26.Chicago, IIll............... 


October 25, 26, 27.Chattanooga, Tennessee... 


October 25-29..... Pinehurst, N. C.......... 
October 26-27..... Washington, D. C......... 
Oct. 31, Nov. 1-2..New York City...... sania 
October 24-27..... Houston, Texas........... 


Nov. 30, Dec. 1-2.Hot Springs, Va.......... 
December 1.......New York City........... 
December 5-8..... Now York: 


December 8-10....New York City 


December 5, 6, 7.Chicago, Illinois 


December 27-30...Washington, D. C 


Institute of American Meat Packers. W. W. 
Woods, Ex. Vice President, 509 South Wabash 
Avenue, Chicago, Illinois. 


-National Association of Manufacturers, 50 


Church St., New York City. 


American Institute of Steel Construction, Inc. 
George E. J. Pistor, Secretary, 285 Madison 
Avenue, New York City. 


American Association of Advertising Agen- 
cies. James O’Shaughnessy, Executive Sec- 
retary, 247 Park Avenue, New York City. 


Association of National Advertisers, Inc. 
Arthur H. Ogle, Secretary, 420 Lexington Ave- 
nue, New York City. 


American Bankers Association. W. G. Fitz- 
wilson, Secretary, 110 East 42nd Street, New 
York City. 


American Management Association (Autumn 
Convention). W. J. Donald, Managing 
Director, 20 Vesey Street, New York City. 


Millinery Association of America, D. O. Wol- 
cott, Secretary, 58 E. Washington Street, Chi- 
cago, Ill. 


American Railway Association. H. J. Forster, 
Secretary, 30 Vesey Street, New York City. 


Face Brick Dealers’ Association of America. 
F. C. Solms, President, Des Moines, Iowa. 


American Acceptance Council. Robert H. 
Bean, Secretary, 120 Broadway, New York 
City. 


The American Society of Mechanical Engi- 
neers, Calvin W. Rice, Secretary, 29 W .39th 
St., New York City. 


Taylor Society Inc. H. S. Person, Managing- 
Director, 29 W. 39th Street, New York City. 


American Farm Bureau Federation. A. E. 
Mealiff, Office Manager, 1116-58 W. Washing- 
ton, Chicago, Illinois. 


American Economic Association. F. S. Deib- 


ler, Secretary, Northwestern University, 
Evanston, Illinois. 


October, 1927 
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PUBLICATIONS OF THE BUREAU OF BUSINESS RESEARCH 


The publications of the Bureau of Business Research are of three types: 
(1) regular bulletins reporting results of studies conducted by the Bureau; 
(2) special bulletins presenting preliminary or informal reports of limited 
scope and of interest primarily to certain trade groups; (3) monthly bul- 
letins dealing with current business conditions, both in general and in 
special fields. 

Any one of these publications, unless otherwise noted, may be obtained 
by writing the appropriate bulletin number in the space provided on the 
coupon below and returning it to the Bureau. Cash may be returned with 
order or bill will be sent in due course. The list below contains the num- 
bers, titles and prices of the bulletins so far published. 


REGULAR SERIES 
No. Title Price 
R-1 and Expense of Ohio Wholesale Grocers—Year 


R-2 A ein System of Accounts for Retail Furniture Dealers (price to resi- 


R-3 Housewives’ Buying Habits in Columbus, Ohio—Year 1924................ -50 
R-4 Salesforce Compensation and ee in Retail Furniture Stores of the 

R-8 Money Lending Practices of Building and Loan Associations in Ohio...... 50 
R-9 The Social and Economic Relations of the Farmers with the Towns in 


SPECIAL SERIES 
(Prices for Special Series Refer to Distribution Outside of Ohio) 


X- 1 Survey of Ohio Retail Dry Goods Advertising—Yéar 1924 
X- 2 Survey of Ohio Retail Clothing Advertising—Year 1924 (out of print) 


X- 3 Operating Results of Ohio Wholesale Grocers—Year 1923................ 50 
X- 4 Operating Results of Ohio Wholesale Grocers—Year 1924..............+. 50 
X- 5 Content of Advertising Courses in Colleges of Commerce—Agency Sug- 
X- 6 Sales, and Advertising of Ohio Retail Dry Goods Dealers— 
X- 8 Operating Results of Ohio Wholesale Grocers—Year 1925................ 50 
X- 9 Delivery Costs in the Wholesale Grocery Trade................0seeeeeees 50 
X-10 Influence of Ten-Pa nt-Plan on Prestige of Stores—(complimentary with 
X-11 Location, Circulation, and Rates of Ohio Daily Newspapers.............. 50 
X-12 Operating Results of Ohio Wholesale Grocers—Year 1926................ 50 
X-13 Section I—Merchandise Returns im Department Stores.................. 
(price to residents of Ohio, $2.00) regular price $3.00 
Proceedings of Management Week 1925 (all sections—cloth binding)............ $2.00 
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PROCEEDINGS OF MANAGEMENT WEEK—1926 


This series of three publications contains the papers and the discussions of a two- 
day conference on management problems at Ohio State University in 1926. The 
first series is concerned with the general problem of forecasting the trend of business; 
the second, with the elimination of waste in office and employment management; the 
third with elimination of waste in engineering management. The subjects and authors 
of the various papers included in each section are as follows: 


An Analysis of Some Current Metheds of Forecasting Business—C. O. Hardy. 
The Use of Interest Rates and Prices in Forecasting Business—B. B. Smith. 
Recent Advances in Economic Science in the Study of Price Trends—Carl Snyder. 


The Relationship Between Industrial Employment and Department Store Sales in 
Ohio—Ralph J. Watkins. 


Forecasting General Business Conditions—C. C. Morris. 


Personal Health as a Source of Waste—E. R. Hayhurst. 
Elimination of Waste in Office Management—W. H. Minton. 
Education as a Factor in Waste Elimination—R. A. Andree. 
Waste Elimination in Handling the Human Element—Mrs. Frank B. Gilbreth. 
Waste Elimination and Scientific Management—Mrs. Frank B. Gilbreth. 
Scientific Hiring and Placement—W. V. Bingham. 
Improved Utilization of Industrial Materials—John A. Willard. 
Better Training of Employes Through Tests—Herbert A. Toops. 
Principles of Employment Psychology—Harold E. Burtt. 


Rubber Lined Equipment, A Chemical Engineering Contribution to Waste Elimi- 
nation—H. E. Fritz. 

Waste in the Lime Industry and the Use of Lime in Eliminating Waste in Other 
Industries—L. B. Burt. 

Waste Elimination in the Window Glass Industry—Edwin P. Arthur. 

Waste of Fuel and Its Influence in Industry—E. G. Bailey. 

Fuel Waste in Mining Operations—J. L. Murphy. 

Electric Welding as Relates to Waste in Industry—J. F. Lincoln. 

Gas Welding as Relates to Waste in Industry—E. E. Thum. 

Restoring the Strength of Badly Rusted Steel Structures by Concrete Encasement 
—A Civil Engineering Contribution to the Elimination of Waste in Industry— 
Clyde T. Morris. 

The Restoration of Badly Corroded Structural Steel Members to Their Original 
Strength by Means of Reinforced Gunite Encasement—C. Clement Cooke. 


BUREAU OF BUSINESS RESEARCH, OHIO STATE UNIVERSITY 
COLUMBUS, OHIO 


Please send me at the address below copies of the bulletins indicated: 
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